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What 
Altavia Japan
stands for.
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AGILITY HUMANITY PASSION PROGRESS TRUST

Adapt continuously.
Cultivate proximity.
Encourage fluidity
in our interactions.
Guaranty the simplicity 
and efficiency of
our actions.

Put human values at the 
heart of everything we do.
Act in favor of a positive 
social, societal and 
environmental impact.
Behave with integrity
and caring.

Love what we do. 
Communicate 
enthusiasm.
Breathe positive energy.
Always be curious.

Keep a pioneer mindset.
Favor value creating 
innovation.
Be able to challenge 
ourselves.
Embrace change.

Trust ourselves
and each other.
Speak truly, always
and everywhere.
Inform and explain.
Act transparently.
Share.
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1 2 3Positive for

Humans
Positive for

Planet
Positive for

Business

2017 FSC
FSC certified since 2017

2022 EcoVadis
altavia.japan is Ecovadis Gold 2022

2008
2018

A member of the Global Compact since 
2008

Advance level since 2018

5



SDGs
SDGs

SDGs 17
SDGs

2020 Altavia Foundation

We contribute to sustainable
development
of the territories in which we
operate, through our human
capital and our business
relationships. We promote
inclusion and favor partnerships
with local businesses.

We launched Altavia Foundation
in 2020.
Its objective is to promote
professional and economic
integration by accompanying
people who are far from
employment in launching their
own micro-business or micro-
activity.

We guide our customers, through
our offers and services to help
them choose responsible
alternatives by following the
principles of eco- design, from
conception to execution, to the
end of the product life cycle, for
all of our communication
materials.

In line with the Paris Agreements,
we subscribe to the necessary
transformation that, with the help
of our employees and partners,
will enable us to one day to be
a zero-carbon Group.

The dramatic erosion of
biodiversity favors imbalances,
such as
the appearance of zoonoses and
viruses like Covid-19. We want to
minimize this risk by preserving
forests, in particular by
reinforcing requirements for our
wood-based materials.
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EcoVadis

2016 EcoVadis

EcoVadis 175 200 10

EcoVadis
4

紙
EcoVadis CSR

EcoVadis
ALTAVIA ACT  ALTAVIA AURA  ALTAVIA BALTICS  ALTAVIA CESKÁ
ALTAVIA CHINA  ALTAVIA COSMIC  ALTAVIA DEUTSCHLAND  ALTAVIA DISKO ALTAVIA FIL ROUGE  ALTAVIA HRG  
ALTAVIA HTT  ALTAVIA IBÉRICA
ALTAVIA ITALIA  ALTAVIA JAPAN  ALTAVIA JETPULP  ALTAVIA KAMIKAZE
ALTAVIA KOREA  ALTAVIA LILLE  ALTAVIA MIDDLE EAST  ALTAVIA NANTES ALTAVIA PARIS  ALTAVIA ROMÂNIA  
ALTAVIA UNITE

23
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EcoVadis
上位5%水準相当の「ゴールド」評価を獲得

EcoVadis 2022

CSR 5%

CSR
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Social�Inpact Social Impact
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Companies hiring disabled people

Enhanced procedures for recruiting, 
supporting, integrating and 
maintaining employment retention 
of people with disabilities.

Women-Owned Businesses

Promote female entrepreneurship,
which is in the minority in most 
sectors
of activity.

Small Businesses

Champion local economic players 
to ensure and reinforce social 
cohesion and local impact.

Operating in underprivileged
Areas

Maintain a particular focus on these 
areas, which correspond, for 
example, to certain rural 
areas,or regions where the
unemployment rate is particularly 
high.

Social inclusion

Supporting structures which 
promote dignified work for people 
in fragile or disadvantaged 
situations, such as those facing 
long-term unemployment, people 
suffering from addictions or 
formerly incarcerated people.
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FSC

FSC/PEFC
2017

1993

FSC®
FSC Forest Stewardship Council / 
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Altavia Japan
Commitment
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CSR
" "

CSR

Our view

CSR  
" CSR

CSR

Altavia is an independent advertising agency founded in France. French thinking 
permeates the group's Japanese branch, Altavia Japan.France and other European 
countries are very proactive in their approach to CSR. We, too, have progressive ideas 
about CSR and want to realise positive initiatives.CSR not only benefits society and 
the environment but also contributes to a company's long-term success and stability.

Representative Director

Marketing Services Director

Production Director

Service Account Director

Management Associate
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2022
CSR Report

Achievements
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2022 CSR CSR
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CSR
2022

POP

POP
POP

CSR CSR

CSR
CSR

CSR

CSR

2022
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CSR
2022
WORLD�CLEANUP�DAY�2022

WORLD CLEANUP DAY ⾒

⾒

WORLD CLEANUP DAY

築 築

”
” 1

WORLD�CLEANUP�DAY�2022
180L
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2023
CSR Report
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2023
CSR
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2023
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CSR

CSR
CSR

Altavia Japan's 
approach to CSR.

20

CSR



21


