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Altavia Japan
stands for.
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AGILITY

BERICER LS9,
EERICEICEDRVET,
ZAEICEIIG T 318D LAaX
IIEFEET,
THCEVWTO TR
EMZFRIELET,

Adapt continuously.
Cultivate proximity.
Encourage fluidity

in our interactions.
Guaranty the simplicity
and efficiency of

our actions.
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HUMANITY

ABEZERT B,

#HEN. RIENICRS T 7
BITEZOHNT B,
MRICITET 3,
BFE2EVP3,

Put human values at the
heart of everything we do.
Act in favor of a positive
social, societal and
environmental impact.
Behave with integrity

and caring.
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PASSION

BB DEHICFED 2#H2,
BEZILAE S,

ROT1 TBRIRIF—ZIR
T

BICHFFOZER D,

Love what we do.
Communicate
enthusiasm.

Breathe positive energy.
Always be curious.
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PROGRESS

NAF=T7BEZFHLEIT B,
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FrLoOBEHIERTHE L

o BtERITANSC .

Keep a pioneer mindset.
Favor value creating
innovation.

Be able to challenge
ourselves.

Embrace change.
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TRUST

B2%Z{EL52 &,
SEVWZELS L,
WOTHECTHERZREY
o REZEHREL. R 5B
EREHB1TEZET B
HEI 3,

Trust ourselves
and each other.
Speak truly, always
and everywhere.
Inform and explain.
Act transparently.
Share.
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Positive for

Positive for Positive for

Humans Planet
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Sustainability
Rating

EFSC

www.fsc.org
FSC® C012451

EXHIHMER
DI—Y
2008 EES/ O—/VJL » O /NT MIEM 2017ED S5 FSCEREE % BT 20225 EcoVadisd— )L R Z EiS
2018FENBIF T ENYZARLANI FSC certified since 2017 altavia.japan is Ecovadis Gold 2022
A member of the Global Compact since
2008

Advance level since 2018

¥altavia.japan



TILR T4 T « v /N> TIESDGs 17D BIE
HEHELEBEDS. BFISXRDSDGsDIEENIC T
2'—731 L/—Cb\i-a_o

SDGsicHIT7-E D i

SDGsDERKICEIF IR TcBDT I a >

8

@EHunEg
EARE

1Bk, AMEEEDDOEMD%
BLT, M ORHGRIEEGREICH
MLET,
FhTcbIXBENIZ B EHEE L., T
BREDN=bF—= v TE2KYIC
LET,

We contribute to sustainable
development

of the territories in which we
operate, through our human
capital and our business
relationships. We promote
inclusion and favor partnerships
with local businesses.
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HFENLI3EMEEREEANBUMET
3ITZLTVWET,

We launched Altavia Foundation
in 2020.

Its objective is to promote
professional and economic
integration by accompanying
people who are far from
employment in launching their
own micro-business or micro-
activity.

Wb RLEEGEHICEWVWTIO
FHA oDigEHICHEW,. aAYETH
5 ET. HRDS1T 717D
BRTI3FET. BEHIEXDHIE
RHOEKB LS TREZITVET,

We guide our customers, through
our offers and services to help
them choose responsible
alternatives by following the
principles of eco- design, from
conception to execution, to the
end of the product life cycle, for
all. of our communication
materials.
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REREERE BB DICHELEE
ZHELE T,

In line with the Paris Agreements,
we subscribe to the necessary
transformation that, with the help
of our employees and partners,
will enable us to one day to be

a zero-carbon Group.

15

BEOEMEE
F355

I-BIIHMNERETDI_LT. &£
MBFEEDELDHNhB3 ) X 2R
FRICIIZT=VWEEZTWVWET, $FiC
Atz ERALIEMICHTI2EEE
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The dramatic erosion of
biodiversity favors imbalances,
such as

the appearance of zoonoses and
viruses like Covid-19. We want to
minimize this risk by preserving
forests, in particular by
reinforcing requirements for our
wood-based materials.
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ALTAVIA ACT « ALTAVIA AURA « ALTAVIA BALTICS « ALTAVIA CESKA

AT T T7II—TF. Y RXATFTILEEEEBTE L TEcoVadisttiZ & ALTAVIA CHINA « ALTAVIA COSMIC « ALTAVIA DEUTSCHLAND « ALTAVIA DISKO ALTAVIA FIL ROUGE « ALTAVIA HRG »
SEl /0I5 LE BENICRIRL TEE L7 ﬁtmﬁ H&TL;AALX\;//K\/:AB E/FiLCAAN ALTAVIA JETPULP « ALTAVIA KAMIKAZE

= “:I: L\I:,f\ AN E = f\ N = . = 3 :I:I: :A_I_\E \% . \ \ — . . . A
R RS HRORRZBELEN S, BERLAICHEL TLETLEWSE ALTAVIA KOREA « ALTAVIA LILLE « ALTAVIA MIDDLE EAST « ALTAVIA NANTES ALTAVIA PARIS « ALTAVIA ROMANIA «
-B5DOBVWDORNTT, ALTAVIA UNITE
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FEEZFHOFDOHFRMA. Z&E. RSN
DEEZRETSHTOLRZILTL
TWEJ,

Companies hiring disabled people

Enhanced procedures for recruiting,
supporting, integrating and
maintaining employment retention
of people with disabilities.

v
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D ERT BER

THDFERBEZELTUVWEYT, kit
DESRADIEMD 175 cZi
ELTWET
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Women-Owned Businesses

Promote female entrepreneurship,
which is in the minority in most
sectors
of activity.

DDDF
DDD

FVRIEDE S X

HENLBBU O I LitiEADHER
BT =i, HIHDOZEFK EENR
RT3,

Small Businesses

Champion local economic players
to ensure and reinforce social
cohesion and local impact.

Social Impact& |&. BEIERICKITTEE
ZHELEFI,
VIR T AT -

TNV TIEsDDOEE%EF

WTHENAR 7 O0—F%2iT>oTWET,

BENL VIS TOES

#HENLEVO T LHEADEE%
LT 3701, HISOFFEER
Z%F9 B,

Operating in
Areas

underprivileged

Maintain a particular focus on these
areas, which correspond, for
example, to certain rural

areas,or regions where the
unemployment rate is particularly
high.

V=%l A= 3>

eSS ALK RICH DAL DEIC
. EEHZITEERET S,
RIPREICEmM TS A. KEEICE
LA, BREDHBIALRL,

Social inclusion

Supporting structures which
promote dignified work for people
in fragile or disadvantaged
situations, such as those facing
long-term unemployment, people
suffering from addictions or
formerly incarcerated people.



FSCEZiL

S51XH 5HEDRH

|

BUSINESS UNITS CERTIFIED
IN EUROPE AND ASIA

BRITEMZHREICEATTERRTH D, REMNKOSNTLET,
EDI-OERREEET 5R5EHL2HMEENFARTT,

TILR T 7 IL—FI33—0O W /N TFSC/PEFCO A TILEREE 2 BVE L =91 TOILERIEBIE T,
REBEY L TEEANEEHIBEMBAEZRIT IS0, ZILEZT4 7 « v N\ICEVWTH2017FICEREHEEF.

(S 1RY]

CHUCED. BYIGHEMEERZXETARITTHRSKEZTELI T X bORLEICHEINL LT,

: EFSC
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www.fsc.org
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TF, EAEEOD L AMELET B RMEN L. TERAAM CRELAVE ST - HEOBRETED 22 TOEE HREE BT il e
5N ETY,
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Altavia Japan
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& Management Associate

FIRZAICTEEZZERL TED F LD BARTIZHERKR
FOREMELR Y. ERIMBENBRREIT2EZTRESAEL
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REFTEEZH AEETHOHHIRITICVWEEZITVED,

@ —
& Production Director

Altavia is an independent advertising agency founded in France. French thinking
permeates the group's Japanese branch, Altavia Japan.France and other European
countries are very proactive in their approach to CSR. We, too, have progressive ideas
about CSR and want to realise positive initiatives.CSR not only benefits society and
the environment but also contributes to a company's long-term success and stability.
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’ Representative Director
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& Marketing Services Director & Service Account Director
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AMBEAEY 7 FOEA (Talent Soft)
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FAN— T4 DBRMNMD, KEEFEBILTR26% 225 EHRMR. KEOEARLM LTSI EITHY,
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Altavia Japan's
approach to CSR.
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COMMUNICATION

ON PROGRESS This is our Communication on Progress
in implementing the Ten Principles of the
United Nations Global Compact and
supporting broader UN goals.

We welcome feedback on its contents.
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